
The challenge

Outcomes

§ This is your first supporting bullet point

§ This is your second supporting bullet point

§ And this could be your third. You could even have a 
fourth, just make sure you aren’t too wordy.

Partners

• ILRI has partnered with Shujaaz Inc., a social media 
company, to host virtual and in-person 
communication campaigns. Shujaaz was named after 
ordinary, everyday young heroes who are changing 
their lives & the lives of their communities.

• Campaigns promote a positive image of women in 
chicken business along with men who support them 
and engage youth in norm-shifting conversations. 

• The partnership with Shujaaz has evolved and grown 
through multiple projects and initiatives, including 
Women in Business, SAPLING, and HER+.

• Growing demand for poultry products in Tanzania 
provides an opportunity to support the agency and 
empowerment of women in poultry business.

• Restrictive gender norms are a barrier to women 
growing their businesses, getting necessary inputs 
like veterinary services and improved breeds, and 
accessing financial services and profitable markets.

• Gender-transformative approaches engage 
communities to reflect on and challenge 
discriminatory gender norms. 
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Our innovative approach

Next steps

Post from Facebook conversations hosted by Shujaaz. 

“Women are not supposed to earn more money than their menfolk.”

“Women cannot be professional agripreneurs.”

• In 2021, the Shujaaz campaign reached 1.9 million 
young people and engaged nearly 170 thousand 
young Tanzanians in norm-shifting conversations.

• The Women in Business model of combining a 
technical intervention with gender-transformative 
approaches was implemented by ILRI and partners 
between 2019 and 2024 to reach women farmers 
with improved chickens, inputs, and markets. 
Increased empowerment was reported by women 
farmers and agripreneurs.

• Public and private scaling by the Ministry of 
Livestock and Fisheries and the poultry business 
AKM Glitters to new regions of Tanzania.

• Learn how different approaches (social media only v. 
social media + in-person events) contribute to 
changes in empowerment and norms.

• Document the potential of social media as a Gender 
Transformative Approach.

• New collaborations with our partners at Shujaaz.
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The International Livestock Research Institute thanks all donors 
& organizations which globally support its work through their 
contributions to the CGIAR Trust Fund. cgiar.org/funders

ILRI collaborators include Esther Achandi, Immaculate Omondi, Humphrey Jumba, Adolf 
Jeremiah, Godfrey Ngoteya, Eunice Kariuki, Amos Omore, and Alessandra Galiè

Binti Shujaaz” means heroine in Swahili, a fitting name for the young women featured in the comic. 


